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Anyone who has set foot on Principia College’s remarkable campus knows:
Here atop the bluffs, nestled in the woods, is a village that feels of another time and place.

AL ONCe Nistoric and current, nostalgic and vital,
’rincipias brand identity refiects tis distinct
dimospnere and ecmbodics IS characler
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Wordmark

The distinctive Principia College wordmark is custom
lettering inspired by campus architect Bernard Maybeck’s
original renderings. Subtly modified for legibility and
practical applications, this sans serif evolution balances
tradition, sophistication and youth.

PRINCIPIA COLLEGE
\ \

HORIZONTAL

PRINCIPIA COLLEGE BRAND STANDARDS
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//PH

The Principia “P” was inspired by a 1930s athletics pin
recovered from the College archives. Its ability to feel both
nostalgic and current perfectly encapsulates the College’s
enduring legacy and bright future.

*NOTE: for external usage, the “P"” should not be used
without the Wordmark until adequate equity is built with
our external audience(s). There may be some instances
where the Shield alone is acceptable/required, but
please contact the marketing team for approval.

PRINCIPIA COLLEGE BRAND STANDARDS
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Shicld

The Shield provides a practical, well-balanced containment
device for the Principia “P.” Additionally, its shape represents
tradition and accomplishment akin to a school or family crest.

*Note: for external usage, the Shield should not be used
without the Wordmark until adequate equity is built with
our external audience(s). There may be some instances
where the Shield alone is acceptable/required, but please
contact the marketing team for approval.
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Primary LOgo

The Primary Logo brings all elements together to form the single most
accessible piece of the Principia College brand.

USAGE GUIDELINES

The Primary Logo is intended to be the college’s default logo and should be
used on most collateral. In applications that meet certain size requirements
(see Logo Variations section) it is acceptable to use the Crest, Seal or Wheat
Shield in its place to keep the brand fresh and full of character.

PRINCIPIA COLLEGE

PRINCIPIA
COLLEGE

P PRINCIPIA COLLEGE P

PRINCIPIA COLLEGE BRAND STANDARDS

P

*Note the specific Wordmark used for each lockup.
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Primary LOgo

ONE-COLOR USAGE

The two-color logo from the previous page should be
used in most cases. However, when the logo needs to be
one-color or reversed out, see below for proper usage.

PRINCIPIA @ COLLEGE

Ly

PRINCIPIA
COLLEGE

@ PRINCIPIA COLLEGE

PRINCIPIA COLLEGE BRAND STANDARDS

P

*Note the specific Wordmark used for each lockup.

PRINCIPIA @ COLLEGE

PRINCIPIA
COLLEGE

@ PRINCIPIA COLLEGE
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Wordmark Primary LOgo

“P"
CLEAR SPACE

Shield
. A minimum clear space based on the height of the

Primary Logo wordmark should always be reserved to provide space for D'DRI N CI DIA CO L L EG EU
Variations the primary logo to breathe and be visible.

Lockups D

Academic Centers

Color

Typography
Photography

Athletics I:)
Wordmark
Panthers p
Logos D.

Photography PRINCIPIA
CO LIaEC- E

T

D

a@ PRINCIPIA COLLEGET
d

PRINCIPIA COLLEGE BRAND STANDARDS



Brand Elements
Wordmark
upn
Shield

Primary Logo
Variations
Lockups

Academic Centers

Color

Typography

Photography

Athletics
Wordmark
Panthers
Logos

Photography

Primary LOgo

DOS / DON’TS

These guidelines are intended to create consistency and equity in the
Principia College brand. Straying from them prevents that from happening
and causes confusion in the marketplace. Below are just a few ways we as

marketers can ensure a strong brand presence moving forward.

PRINCIPIA @ COLLEGE

PRINCIPIA COLLEGE

Office of Admissions

? Y

PRINCIPIA
COLLEGE

PRINCIBIA
COLLEGE

PRINCIPIA COLLEGE BRAND STANDARDS

X

PRINCIPIA @ COLLEGE PRINCIPIA COLLEGE
Visitor Information

pRlNC LLEOE PRINCIRIA

14

PRINCIPIA
COLLEGE
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Wordmarh LOZO Variations

“P"
CREST
Shield N 7
The Crest is a modern encapsulation of the story of th
Primary Logo . | pava . . Yo e \\\\/ \////
Principia College campus told through fine line work %“ 100 «\\\ ///, a0 0
Variations that brings in Maybeck’s architectural design elements @ O;> ~ = <:Q if/
Lockups and references to nature. It'’s use should be carefully S &
enlare G considered and only when it can be displayed large . o
cademie Lenters enough to where the line work doesn’t get too faint. PRINCIPIA COLLEGE
Color
USAGE GUIDELINES
Typography
Ph The Crest is intended to be used for applications that
otography
are 6” or larger in print and 500px or larger on-screen.
Athletics
Wordmark
Panthers
Logos
Photography

PRINCIPIA COLLEGE BRAND STANDARDS

GOLD ON CREAM BACKGROUND
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| 02O Variations

CREST

The Crest is a modern encapsulation of the story of the
Principia College campus told through fine line work
that brings in Maybeck’s architectural design elements
and references to nature. It’s use should be carefully
considered and only when it can be displayed large
enough to where the line work doesn’t get too faint.

USAGE GUIDELINES

The Crest is intended to be used for applications that
are 6” or larger in print and 500px or larger on-screen.

PRINCIPIA COLLEGE BRAND STANDARDS

NAVY ON GOLD BACKGROUND
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|LOZO Variations

CREST

The Crest is a modern encapsulation of the story of the
Principia College campus told through fine line work
that brings in Maybeck’s architectural design elements
and references to nature. It’s use should be carefully
considered and only when it can be displayed large
enough to where the line work doesn’t get too faint.

USAGE GUIDELINES

The Crest is intended to be used for applications that
are 6” or larger in print and 500px or larger on-screen.

PRINCIPIA COLLEGE BRAND STANDARDS

GOLD ON NAVY BACKGROUND

15



Brand Elements
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uP"
SEAL
Shield

The Seal is a simplified take on the Crest. Still ornate,

Primary Logo
SR these seals are intended to be used as signatures on the

Variations back of an envelope or brochure or where the full crest

Lockups may become illegible (banners, podium signs, etc.)
Academic Centers USAGE GUIDELINES
Color The Seal is intended to be used for applications that are 2”
Typography or larger in print and 200px or larger on-screen.
Photography
Athletics

Wordmark

Panthers

Logos

Photography

PRINCIPIA COLLEGE BRAND STANDARDS 16
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|LOZO Variations

WHEAT SHIELD

The Wheat Shield is the least detailed variation and is
intended to be used where the fine line work of the Crest
and Seal is not able to be reproduced. The Wheat Shield is
perfect for applications such as embroidery or a patch.

USAGE GUIDELINES

The Wheat Shield is intended to be used for
applications that are 1.5” or larger in print and
150px or larger on-screen.

PRINCIPIA COLLEGE BRAND STANDARDS

PRINCIP

PRINCIPIA

COLLEGE
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uP"
ORIENTATION
Shield

. Department and organizations looking to create their own
Primary Logo . . . . .
identity should stick withing the following parameters.
Variations
Lockups
Academic Centers
Color
Typography
Photography
Athletics

Wordmark PRINCIPIA @ COLLEGE

Panthers
Office of Admissions

P

PRINCIPIA
COLLEGE

Office of Admissions

Logos

Photography

PRINCIPIA COLLEGE

Office of Admissions

PRINCIPIA COLLEGE BRAND STANDARDS 18
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Wordmark LOCKUPS

“P"
LOCKUP CONSTRUCTION
Shield

Below are the elements needed to construct a

Primary Logo
Ieelsy [Hexe department lockup.

Variations
Lockups
Academic Centers
Color
Typography
Photography Primary Logo

Athletics ‘

Wordmark
Panthers

Logos

B u
PRINCIPIA_ P COLLEGE £

e I |
Offlc_e_OfAdeSSJQns 52 —— 1.5x the height of the wordmark

Escalator Semibold

PRINCIPIA COLLEGE BRAND STANDARDS
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Color

Typography

Photography

Athletics

Wordmark

Panthers

Embroidery

Logos

Photography

PRINCIPIA COLLEGE

Office of Marketing and Communications

Steve John

Director of Marketing and Communications
(314) 809-1344
steve john@principia.edu

principiacollege.edu

Business Card

() Home - Principia College

2% principiacollege.edu

Alumni News Calendar Giving Careersa

Principia College ®
! \ 6K kes « B.5K fotom Favicon

Wharn ehwinnte are sovrvswneod $6 crastn

Tote Bag Podium Sign Social Profile Pic

PRINCIPIA COLLEGE BRAND STANDARDS 20
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Creadve Samples

Pole Banners Billboard

..

COLLEGE ] PRINCIPIA COLLEGE

Stationery Posters

PRINCIPIA COLLEGE BRAND STANDARDS 21



Academic
CNLCTS

The following section is an abbreviated look at how to leverage the Academic Centers branding.

For the full brand style guide, go here.

PRINCIPIA COLLEGE BRAND STANDARDS
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Brand Elements

Wordmark Acadcmic

uPn

centers

Primary Logo

The Academic Centers have their own distinctive yet
Variations complementary brand system, reflective of Principia’s
unique approach to educating the whole person.
Intricate, ornate, and deeply thoughtful, each Center
boasts a unique crest representing relevant fields of

Lockups
Academic Centers

Color study, as well as iconic aspects of campus.

Typography
Photography
Athletics
Wordmark
Panthers
Logos
Photography
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- Narrative, Meaning, & Media
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Academic centers

COLOR USAGE

Centers’ crests should be used on their primary color
background. In rare cases, when needed, they can and
should be used on white.
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Brand Elements

Wordmart Acadcemic centers

up?
SCALING
Shield

Simplified crests have been designed for when space
is limited, including a typographic lockup, intended
Variations to be used on business cards or in email signatures.

Primary Logo

Lockups
Academic Centers
Color
Typography
Photography
Athletics

Wordmark

Panthers

Logos

Photography

PRINCIPIA COLLEGE BRAND STANDARDS

R

< Cent

/-
-
DY

r10r »

Sustainability, €cology,
S Chemistry

o

center for
Sustainability,
CColOYy,

S Chemistry

SG\C

center for
sustainability,
Ccology,

s Chemistry

center for Sustainability,
Ccology, & Chemistry
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CO-BRANDING

When full Center crests are used, they
should be paired with the Principia College
wordmark. This is the only acceptable
scenario where the Principia College
wordmark can be used without the shield
and P. In simpler scenarios where a Center
and the college needs to be locked up
together, use the below lockup as a guide.

PRINCIPIA COLLEGE BRAND STANDARDS

B & ® & &®

PRINCIPIA COLLEGE

center for Sustainability,
Ccology, & Chemistry

PRINCIPIA COLLEGE

center for Sustainability;
CCology, & Chemistry

PRINCIPIA COLLEGE

center for Sustainability,
Ccology, & Chemistry

PRINCIPIA COLLEGE

center for Sustainability,
CCcology, & Chemistry

PRINCIPIA COLLEGE

center (ror Sustainability;
CCology, & Chemistry

CO-BRANDED LOCKUPS

PRINCIPIA COLLEGE

center for Civic &
Global Chgagement

PRINCIPIA COLLEGE
center for Business
Ss computer Science

PRINCIPIA COLLEGE
center for
The Arts

PRINCIPIA COLLEGE
center for Narrative
Mcaning, & Media
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CO-BRANDING

When full Center crests are used, they
should be paired with the Principia College
wordmark. This is the only acceptable
scenario where the Principia College
wordmark can be used without the shield
and P. In simpler scenarios where a Center
and the college needs to be locked up
together, use the below lockup as a guide.

PRINCIPIA COLLEGE BRAND STANDARDS

FULL CREST + WORDMARK

PRINCIPIA COLLEGE

N —\
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Unloclk the transiormative power of narrative
iNn a changing world
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Creadve Samples

PRINCIPIA @ COLLEGE

PRINCIPIA COLLEGE

=Sl ‘wm A
Inroducing the A Sg .
Center for Sustaindbiity i (::

Ccology, & Chemistry oy

9/2/25

PRINCIPIA COLLEGE BRAND STANDARDS

PRINCIPIA COLLEGE
@ center ror Sustainability,
Ccology, & Chemistry

John Doe

Professor of Sustainability
(314) 555-5555
john.doe@principia.edu

principiacollege.edu

Business Card

Presentation Cover Slide

A \ o

DQINCIDIA COLLEGE

<center for »

' Narrati ‘\\Ldﬂlﬂ L\x\ulm =

Unlock the transtormative power of narrative
in a changing world

One-Sheeter Banners

Center for business
Our ficlds of study arc houscd in five Academic Centers & Computer Science:

that become the hub of your academic and social lifc.

Examine the rapidly evolving intersection
o

Here you'll learn to think critically, creatively, and collaboratively, preparing you to be a leader
inyour chosen field and an agent of positive change in the world.

Center for Narrative,
Meaning, & Media:

Center for the Arts:

What you can study:

Creative Writing | Digital Media and Journalis
History | Religious Studies

‘ ‘UJ !

‘”w“mumww e

Center for Civic
& Global Chgagement:

Center for Sustainability,
Ccology, & Chemistry:

(ind Your Center

Immerse yourself in hands-on learning
in

u can study:
Chemistry | Ecology | Ecosystem Management | Sustainabil

Economics | Educational Studies | Global Studies

Brochure

28
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TYPEFACE

Inspired by the art movements of the late 19th century, Eros was chosen for
its organic beauty and elegance, which pairs perfectly with the brand system
outlined in this document. Escalator, a geometric sans serif, was chosen for
its high functionality and ability to pair well with the new Principia College
wordmark. Samples of both are below along with preferred weight usage.

CTOS

Light & [kegular

abcdeighijllm AbCDCFGHITKLM
NOPQrstuvwxyz NOPORSTUVWXY/
1254567890 1254567890
>!@$%CSS?”;: >!@$%CS§?”;:

This typciace is to be used for titles and
hcadlines and in title or sentence case only.

PRINCIPIA COLLEGE BRAND STANDARDS

Fscalator

Full family of is available. Weights to be determined by layout/hierarchy.

ABCDEFGHIJKLM abcdefghijklm
NOPQRSTUVWXYZ nopqgqrstuvwxyz
1234567890 1234567890
>1@S%E?”;: >SI@S%E?”;:

This typeface is to be used for
subheads, paragraphs, CTAs and captions.

30
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Primary Logo Arial is to be used when a user does not have access to Eros and Escalator.
Variations
Lockups

Academic Centers
Color
Typography
Photography N
Athletics
Wordmark r I a
Panthers
Logos

Full family of is available. Weights to be determined by layout/hierarchy.
Photography

ABCDEFGHIJKLM abcdefghijklm
NOPQRSTUVWXYZ nopqgrstuvwxyz
1234567890 1234567890
>SI@S%&?7;: >SI@S%&?7;:

This typeface is to be used for titles, headlines,subheads,
paragraphs, CTAs and captions when Eros and Escalator are unavailable.

PRINCIPIA COLLEGE BRAND STANDARDS
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LINER NOTES

For a touch of humanity, when appropriate, add hand-written
(actually hand-written, not a typeface meant to mimic
handwriting) liner notes to layouts. Variation in style

is encouraged, but always ensure liner notes are legible.

Exploce gour elationship puth Cod. Deepen your comechan wiith hature. We provide mare Hvan $10 millien
N brancial assistent e\/ejy )«feour,

Going o Pcin connects you across £ me —

" - o= | ‘“
}o e,(/‘&yor‘;e whao's come betvce 4 all Who cUMme qg(‘r Acamp.As in the Sk:f o verl okry e MSHH MlS%\SS\e\O

909, of students at Princp g Get f'o knaw yobﬂ’ pe“ood
ceive QCholargh\PS and ﬁnancnql q|A¢ ?rjn(,‘quQS q{’ our c(t/ln(,(q’
Pre - or entatice retrect:

A world away, but closey Hian You Hrink !

PRINCIPIA COLLEGE BRAND STANDARDS 32



Brand Elements
Wordmar lypography
upn
Shield HIERARCHY EXAMPLES

Primary Logo Below are a few examples where these typographic
Variations guidelines come together.

Lockups
Academic Centers

Color

Typography

PRINCIPIA COLLEGE PRINCIPIA COLLEGE

SPIRITUAL LIFE

Photography
Athletics

Wordmark

Our faith-inclusive environment inspires all

students to put their principles into practice.

INfNitely
Capable.

Panthers
Logos

Photography

Exploce 9”( (EquuflSlq\f) with Cod. Deepen your connechcn With hature.

Spiritual Life Center at Cox Cottage Student-led Christian Science
Organization (CSO), Sunday
and Wednesday night services

Interfaith programming

Friday Faith in Action events
Weekly Bible study groups

Grounded in Christian Science and the foundational Daily quiet times

. « . o CS Practitioners and CS Nurses
principle that “God is Love,” Principia welcomes who help with prayerful and
students of all faith backgrounds to pursue personal practical care needs Sunday evening hymn sing

and spiritual growth.
Chaplain supporting pastoral care Spiritual retreats

We believe every student has the potential

to contribute to a better world. It's our mission

to give each Principian the opportunity to be

a part of something bigger than themselves.

PRINCIPIA COLLEGE BRAND STANDARDS
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HIERARCHY EXAMPLES

Below are a few examples where these typographic
guidelines come together.

At Principia, we recognize every student
is infinitely capable and divinely whole.

Tl

Wmmm

HMM : J‘VH‘HWHMHH

(ind Your center

A center isn't just a place, dedicated to a certain pursuit.
Your center is also an emotional and spiritual equilibrium; a gravitational mean
that keeps you grounded, steady, and true to yourself. At Principia College,
your center is the core from which your infinite capability radiates.

PRINCIPIA COLLEGE BRAND STANDARDS

Our fields of study are housed in five Academic Centers
that become the hub of your academic and social life.

Here you'll learn to think critically, creatively, and collaboratively, preparing you to be a leader
in your chosen field and an agent of positive change in the world.

ﬂl*

Center for Narrative,

Center for the Arts: Meanine & Media:
1 :

Create things that have never existed; find

new ways to express the complexity of the Explore the cross-cultural power of narrative,

human experience; revel in the beauty and storytelling, and meaning in the human

poignancy of movement, language, music, experience by connecting the wisdom of history,

and the visual world. religious studies, and creative expression.

What you can study: What you can study:

Music | Music Studies | Performing Arts | Visual Art Creative Writing | Digital Media and Journalism

History | Religious Studies

Center for Sustainability
ccology, & Chemistry:

Immerse yourself in hands-on learning
experiences like our award-winning
Solar Car program, campus solar array,
apiculture, aquaponics, permaculture, land
stewardship, and community development.

What you can study:

Chemistry | Ecology | Ecosystem Management | Sustainabil

center for business
& computer Science:

Examine the rapidly evolving intersection

of business, artificial intelligence, data
science, and math. Hone your quantitative
skills, develop your talent for innovation, and
cultivate an agile, entrepreneurial mindset.

What you can study:

Computer Science | Mathematics | Business Administration

i Narrati ledia =

Center for Civic
& (lobal €hgagement:

Sharpen your cross-disciplinary learning,
thinking, and communication skills as
you prepare to make a meaningful,
lifelong impact on your community,
your nation, and the world.

What you can study:

Economics | Educational Studies | Global Studies
Philosophy | Political Science

34
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Color

Principia Blue, Gold and Cream are central to the Principia
brand. They should dominate most layouts, but when
additional color is needed to distinguish between ideas
and content, leverage the Secondary palette. Additionally,
a custom color palette has been developed for the
Academic Centers. More usage guidelines for those

can be found here.

PRINCIPIA COLLEGE BRAND STANDARDS

PRINCIPIA BLUE
PMS: 295C
CMYK:100/85/36/ 38
RGB:16 /43 / 81

HEX: #102b51

PMS: 624C
CMYK:62/32/48/6
RGB: 104 /140 /131
HEX: #688c83

PMS: 491C
CMYK:35/95/80/ 51
RGB:100 /22 /29
HEX: #64161d

PMS: 315C
CMYK:91/50/37/12
RGB: 9/103 /127
HEX: #09677f

PMS: 3035C
CMYK:93/65/42/ 26
RGB:24/75/100
HEX: #184b64

PMS: 159C
CMYK:24/79/91/14
RGB:171/78 / 48
HEX: #ab4e30

PRIMARY

PRINCIPIA CREAM
PMS: 3935C (15% Tint)
CMYK:.5/.5/11/0
RGB: 255/ 251/ 228
HEX: #fffbe4

SECONDARY

PMS: 580C
CMYK:19/3/39/0
RGB: 209 /223 /172
HEX: #d1dfac

CENTERS

PMS: 7511C
CMYK:32/60/100/19
RGB: 154 /100 / 29
HEX: #99631c

PMS: 3305C
CMYK:87/55/61/46
RGB: 26/ 67/ 67

HEX: #1a4343
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ARCHITECTURE/CAMPUS

The Principia College campus is an amazing asset. Greatness happens

here every day and visitors tend to stick around. Let’s showcase it in the best
light (literally) by capturing photography at the most dramatic time of day.
Avoid shooting photography at or near high noon or on overcast days.
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CAMPUS LIFE

Beyond our setting, the students, faculty and staff are
what make Principia College magnetic. Diversity in
curriculum and experiences can be shown in non-posed,
candid photography capturing an authentic look into the

moments that happen on campus.

PRINCIPIA COLLEGE BRAND STANDARDS
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Wordmark

Three iterations of the Principia College wordmark have
been developed for Athletics. The horizontal version

is symetrical and features equal weight and hierarchy.

A standard stacked version with equal hierarchy and

an alt. version that emphasizes Panthers.

PRINCIPIA PANTHERS
\ \

PRINCIPIA COLLEGE BRAND STANDARDS

HORIZONTAL

PRINCIPIA
PANTHERS
\

STACKED

PRINCIPIA
PANTHERS

STACKED ALT.

42



Brand Elements
Wordmark
upn
Shield

Primary Logo
Variations
Lockups

Academic Centers

Color

Typography

Photography

Athletics
Wordmark
Panthers
Logos

Photography

ranther bust

Full-Color

Several manifestations of the Principia Panther have been illustrated for
various use cases. The bust is a standalone version that can be used as a patch

or painted on a gym wall. In most cases, the full-color version should be used.

NOTE: the bust should NOT be used with the approved wordmarks. For full
logo usage, see the Athletics Logos pages of this document.

PRINCIPIA COLLEGE BRAND STANDARDS
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ranther bust

One-Color

When a full-color version is not possible, the below one-color
versions should be used. NOTE: there is not a one-color version
in blue to avoid being confused with a black panther.

PRINCIPIA COLLEGE BRAND STANDARDS
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ranther bust

Full-Color Panther Shield

The panther bust in a shield can be used as a standalone design
element or with the approved “Principia Panthers” wordmarks.
In most cases, the full-color version should be used.

PRINCIPIA COLLEGE BRAND STANDARDS
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ranther bust

One-Color Panther Shield

When a full-color version is not possible, the below one-color
versions should be used. NOTE: there is not a one-color version
in blue to avoid being confused with a black panther.

PRINCIPIA COLLEGE BRAND STANDARDS
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(ull-Body Panther

On Blue

The full-body panther can be used as a on its own, on a column

or on a column and in a shield. The only version that should be locked
up with the approved wordmarks is the shield version. In most cases,
the full-color version should be used.

PRINCIPIA COLLEGE BRAND STANDARDS
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(ull-Bbody Panther

On Cream

The full-body panther can be used as a on its own, on a column or
on a column and in a shield. The only version that should be locked
up with the approved wordmarks is the shield version. In most cases,
the full-color version should be used.

PRINCIPIA COLLEGE BRAND STANDARDS
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(ull-Body Panther

One-Color

The full-body panther can be used as a on its own, on a column or on a column
and in a shield. The only version that should be locked up with the approved
wordmarks is the shield version. When a full-color version is not possible, the
below one-color versions should be used. NOTE: there is not a one-color version
in blue to avoid being confused with a black panther.

PRINCIPIA COLLEGE BRAND STANDARDS
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When the horizontal wordmark is used, any version of the panther
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y o9 in a shield can be used in the center. When a full-color version is

Variations not possible, the below one-color versions should be used.
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e PRINCIPIA G“’! PANTHERS
PRINCIPIA B PANTHERS PRINCIPIA @ PANTHERS
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When the stacked wordmark is used, any version of the panther
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Variations possible, the below one-color versions should be used.
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O PRINCIPIA
oz
O
-
O
%
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L

PRINCIPIA
PANTHERS PANTHERS
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When the horizontal wordmark is used, any version of the panther
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y o9 in a shield can be used in the center. When a full-color version is

Variations not possible, the below one-color versions should be used.
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e PRINCIPIA @_J PANTHERS
PRINCIPIA PANTHERS PRINCIPIA @' PANTHERS
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e 1 When the stacked wordmark is used, any version of the panther
romar ogo . . . . .
y og in a shield can be used above it. When a full-color version is not

Variations possible, the below one-color versions should be used.
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® PRINCIPIA
PANTHERS
oz \.
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; %
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- —
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>
L

PRINCIPIA
PANTHERS PANTHERS
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Athletics should photography should capture the spirit of competition
by capturing student athletes in the moment. When possible try to
capture athletes at dynamic angles and leave ample negative space
around the figure for content when the photo is used in layout.

PRINCIPIA COLLEGE BRAND STANDARDS
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Beanie

PRINCIPIA COLLEGE BRAND STANDARDS

2 &y &

PRINCIPIA PRINCIPIA PRINCIPIA
SANTHERS
,//
N "
B .
i
-
\_\ e ‘- (.‘ “;)’:
ﬁ [ 4
Soccer Jersey (Cream) Soccer Jersey (Blue) Basketball Jersey

PRINCIPIA

PANTHERS RINCIPIA
JUN H*’.- o

Long Sleeve Tee Sweatshirt
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